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announces an  International Conference on  
Flavor and Feeding

Purdue University  
Stewart Center
September 21-23, 2011

The flavors of foods and beverages influence ingestive
behaviors and the physiological responses to food 
consumption.  They may contribute to diet-related health 
disorders or used to promote wellbeing.  The goals of  this 
international conference are to critically review current 
knowledge and future research needs related to the 
A)  physiological processes underling flavor perception; 
B) influence of each of the sensory components of flavor 
on feeding; 
C) clinical applications of flavor; and 
D) use of flavor by the food industry. 

For more information: 
www.conf.purdue.edu/flavor
Kim Stockment, Conference Coordinator
765-494-7225  stockme@purdue.edu
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